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Principios basicos
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Cultura Revenue
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Segmentacion
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Inventario y capacidad
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Forecast y presupuestos
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Distribucion
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Pricing
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Benchmarking
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Tecnologia en Revenue
Management
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Revenue Management vacacional
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Producto como elemento
diferenciador
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Revenue en SPA

f oUIl 20%0o

8f ‘ YAu@Aoas U226 2any, ape aUaaQ Uf 7

sUf _ (haova@ UroAA' ' AAUGO U UA“ ! la(r & A6 @ *OYAU
laya 30 AJA* &R0 o828 0 a0a‘ 0@ 6000 AAn! 2 ba aUa| U agaUau
8 ‘UAU&N ‘YA 0 r6 AA0 2@roo 202 © 20A0i2 o Al o8 Al

' A UAauBA 0 o@la Aro20d « Ao ‘U@ 230 YA !0

_am 2 Uf . YAU,20 AU ! akaoa@vYAQro: 6o' 0 20@U21
AU VR ' 06 a2

Up-selling y Cross-selling
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Fundamentos del marketing
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Marketing Digital
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De Recepcionista a Revenue
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